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Healthcare Program
s

•
Hospitals

•
Assisted Living Facilities

2



Hospitals

3



Assisted Living Facilities

4



Building the Brand
It’s all about Im

age!
•

The m
ost significant contributing factors to attract patients to a healthcare facility are the 

“physicians and em
ployees,” and “the clinic’s environm

ent.”
•

M
edical Professionals w

ear uniform
s to display a professional look that is distinctive and 

sym
bolizes confidence to patients and their fam

ilies.

•
W

earing uniform
s erases confusion and allow

s em
ployeesfrom

 different departm
ents to be 

identified easily for assistance.
•

U
niform

s represent consistency and trust to patients.
•

W
earing uniform

s help m
edical professionals have a sense of pride in their jobs and their 

com
pany.  W

hen you feel good about your w
ork, perform

ance increases.



Clinical Staff

•
Doctors / Physicians
•

N
urses / LPN

’s
•

Lab Techs
•

M
RI Technicians

•
Physical Therapists
•

Respiratory Therapists

5



This is W
here 

Steps In!
6



Concierge

7
$15K –

$30K N
et Annually



Registration / Adm
itting

8
$25K -$35K N

et Annually



9
$15K

-$20K
N

et Annually Valet / Transportation Services



Volunteers / Patient Sitters

10
$8K

-$10K
N

et Annually



Adm
inistration

11
$25K

-$50K
N

et Annually



Security

12
Tactical Security

Soft Security

Hard Security

$50K –
$75K N

et Annually



EVS / Housekeeping

13
$50K -$75K N

et Annually
High Turn O

ver Departm
ent



Food and Beverage

14
$35K –

$75K N
et Annually

High Turn O
ver Departm

ent



Fine Dining in Assisted Living

15
$25K -$50K annually



Chef / Kitchen

16
U

p to $50K N
et Annually



M
aintenance / Engineering

17
$50K –

$75K N
et Annually



N
iche M

arkets



W
ashable Suiting

Synergy W
ashable Suiting Collection

Russel W
ashable Suiting Collection

Intaglio W
ashable Suiting Collection



Pants / Shorts

M
en’s Synergy W

ashable Suit Pant #2535
M

en’s U
tility Cargo Pant #2538

W
om

en's Essential EZ Fit Pant #2793
W

om
en’s W

ashable W
ool Pant #8640

M
en’s Flat Front Chino #2437

150+ Year O
ld Com

pany Founded on Pants and Shorts
Stock Sizes or H

em
m

ed to N
eeded Length

In Stock product Availability
M

any Different Fabrications and Styles In Stock Daily



Crisp, Professional 
U

niform
s Stay 

com
fortable all 

day long.  

Features including 
100%

 Stretch Poly, 
H

idden Zippers, 
Large Patch Pockets, 

M
oisture W

ick, 
Soil Release, 

Industrial Laundry 
Friendly, 

Scotchgard 
and m

ore!

EVS / Housekeeping

Prem
ier Poly Collection

M
elange

U
ltra Light Collection

Essential Soft Stretch Collection
Pincord U

ltra Stretch Collection
Bengal U

ltra Stretch Collection

Sorrento Pow
er Stretch Collection

Pinnacle Poly Collection



Custom
 Aprons



W
hy 



W
hy Choose Edw

ards O
ver O

ther Vendors?

•
Edw

ards is a U
niform

Com
pany –

w
e focus on Program

 Business.
•

O
ur products are built to last 50+ w

ashings.
•

O
ur products are classic styles that stay in the m

arket longer.
•

O
ur products rem

ain in our line for extended periods of tim
e.

•
O

ur Territory M
anagers understand the Program

 Business.
•

W
e have an internal Program

s Team
 to help you from

 start to finish!
•

W
e care about you and your business!



W
hy Edw

ards O
ver a Rental Program

?

•
Potential cost savings of up to 45%

.
•

Edw
ards offers a breadth of products not offered in rental services.

•
N

o contracts to sign.
•

N
o “under-w

ash” fees –
fees for cleaning that are not perform

ed as the 
w

earer does not turn in the uniform
 for servicing.

•
Hom

e w
ashing often results in longer lasting garm

ents as harsh cleaning 
chem

icals are not used in the w
ashing process.

•
Purchasing uniform

s elim
inates hidden contract costs. 

•
N

o new
 em

ployee set up fees.
•

N
o annual rental cost increases.

•
N

o lost garm
ent fees.





W
hat are the Top 10 questions to ask w

hen 
developing a program

?
•

Is there an existing program
 today?  If so, is there a contract?  W

hen does it expire?
•

W
hat are the pain points the end user is experiencing?

•
W

ho is involved in the decision m
aking process?

•
W

hat is the expected annual volum
e?

•
How

 m
any w

earers are there?  How
 m

any m
en?  How

 m
any w

om
en?

•
W

hat are the job titles / responsibilities of the em
ployees?

•
Do you plan to have em

ployees hom
e launder?

•
Is the program

 com
pany paid or em

ployee paid?  W
ill the com

pany buy any or all of the 
required uniform

 garm
ents?

•
W

ill this program
 require on line ordering?  Custom

ized reporting?
•

W
hat is the estim

ated launch date?



N
ow

 is the Tim
e to Build Healthcare Program

s!

•
There are m

any opportunities for Edw
ards to partner w

ith you to help 
grow

 your business –
Hospitals, Assisted Living Facilities, Clinics, 

Doctor / Dentist O
ffices –

to nam
e a few

!

•
After seeing this presentation, w

hat questions do you have for us?



Creating True Custom Apparel for the 
W

orld's Best Brands since 1997



“A full-service design to delivery

bespoke custom apparel source for leading 

creative agencies and retail brands”



W
e Design and M

anufacture for Brands you Know
 and Love



W
e are N

OT...

cus·tom
·ize

verb
1. Add a logo or graphic to a 

pre-m
ade garm

ent; 

2. w
hat the others do.



W
e are True Custom

true cus·tom
noun

2. Custom
 fabrics. Custom

 fit. Custom
 colors. Custom

 decorations. 

3. Com
plete control over the entire process, start to finish. 

1. Every garm
ent m

ade-to-order.



Your vision, 
Your W

ay





COLOR
Get fabrics dyed to an 
exact Pantone color 
m

atch. Receive lab dips to 
approve the color before 
production begins.

BRAN
DIN

G
Incorporated in w

ays that 
cannot be achieved off the 
shelf; branding that looks 
like a retail clothing item

.

FIT
How

 do you w
ant these 

pieces to fit your team
? 

W
e can create custom

 
sizing sets to suit your 
specific needs.

STYLE
Unique and creative 
branded apparel designs 
based on the latest 
clothing trends at retail.





GLOBAL REACH

Languages w
e Speak



EN
VIRON

M
EN

TAL &
 SOCIAL RESPON

SIBILITY





PACKAGIN
G

GREEN
 OPTION

:
Choose recycled plastic to 
replace virgin plastic polybags 

GREEN
 OPTION

:
Choose recycled paper apparel 
bands to replace plastic polybags



YOU SEE ON
LY A FRACTION

 OF W
HAT W

E DO
• OUR W

ORLD CLASS CUSTOM
 APPAREL

• SAM
PLIN

G &
 PRESEN

TATION
S

• PHOTO-REAL DESIGN

• QUALITY CON
TROL

• CUSTOM
ER SERVICE

• SHIPPIN
G LOGISTICS

• FABRIC DEVELOPM
EN

T

• FIT / PATTERN
 CREATION

• SUSTAIN
ABILITY REVIEW

• ORGAN
IC TREN

D AN
ALYSIS

• GLOBAL SOURCIN
G REVIEW

• PROGRAM
 M

ERCHAN
DISIN

G

• 3
rdPARTY TESTIN

G &
 IN

SPECTION
S



M
IN

IM
UM

 ORDER QUAN
TITIES

OFFSHORE 

•
300 -500 M

OQ (unless fabric m
inim

um
 is higher) 

•
Can be delivered to doorsteps 

•
Advanced decoration techniques

•
Custom

 fabric colors 

•
10 -14 w

eeks delivery

DOM
ESTIC

 

•
300 -500 M

OQ 

•
FOB Canada &

 USA, FOB W
A State 

•
Quick turnaround—

delivery in 6 w
eeks







N
ot this…

.



This!















“Limited Edition” 
It has better be SPECIAL

be SPECIAL
It’s OK to run out, that’s the POIN

T

Build a buzz w
ith hyper-branding and differentiation; 

create a sense of urgency; have them
 looking for m

ore.





Custom
 Uniform

 Program
s

-our job in not to deter the use of stock 
apparel item

s, it is to w
ork in concert 

w
ith them

!



Synergy H
ealthcare com

ing soon!





















https://bishopw
ear.com

A w
ebsite designed 

specifically for your use, to 
highlight the com

pelling 
creative agency/ Bishop 

partnership



























































































Do You W
ant to G

row
 Your Business in 2021?

Partner w
ith 

Edw
ards and Bishop

for 

Program
s M

ade Easy!


